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Introduction to 

SOCIAL MEDIA



In layman language…

 A medium through which you can share things, be in contact with friends, 

reunite meet new people connect, connect to work, share your products 

your company profile, your work, etc.

 Social media is anything nowadays which involves people i.e. engaging 

into different activities & Doing something new and different – introducing 

or finding something which is new and attractive that can help your 

business grow. It should be new & fresh.



1. Social media are computer-mediated tools that allow people to 

create, share or exchange information, ideas, and pictures/videos in 

virtual communities and networks.

2. Furthermore, social media depend on mobile and web-based 

technologies to create highly interactive platforms through which 

individuals and communities share, co-create, discuss, and modify 

user-generated content. They introduce substantial(considerable) and 

pervasive(general/common) changes to/for communication between 

businesses, organizations, communities, and individuals. These changes 

are the focus of the emerging field of techno self studies.

3. Social media different from traditional or industrial media in many ways, 

including quality, reach, frequency, usability, immediacy, and 

permanence. Social media operates in a dialogic transmission system, 

(many sources to many receivers). This is in contrast to traditional media 

that operates under a monologic transmission model (one source to 

many receivers).



Let’s Try to get What 

“SOCIAL MEDIA” is 

with the Help of these 

definitions..….



 "Social media has been broadly defined to refer to 'the 

many relatively inexpensive and widely accessible 

electronic tools that enable anyone to publish and 

access information, collaborate on a common effort, or 

build relationships".

 Social media is defined as "a group of Internet-based 

applications and it allows the creation and exchange 

of user generated content.



Social Media Overview

 Macro is through facebook or orkut(which is now not in the 

picture).

 Fb got a major change in the market.

 Facebook - Content sharing with others.

 Facebook - Added another thing – photographs 

 They(fb) is using video now.

 It is New age marketing and it is for photographs(started as 

photo-sharing), the new buzz in the market is instagram.

 You need to bring in a new campaign and grow it that way.

 Sharing -> Marketing -> Need to find the Factor and create 

that culture to grow your business and increase this new age 

marketing and bring it in the market in a way that it becomes 

macro marketing.



Overview continued…
 Micro is Twitter which is out now however it is a very good source 

and all the industry sources are there. And all the big names are 

there and you can get involved and get a good reputation for your 

business.

 If you have something to say to your followers you can use Twitter.

 Snapchat is self-destructive image.

 Attention – something different from market.

 Think different act different and be different.

 There is now a save option.

 New website is Vine other than Youtube. If you want to bring in 

people you need to bring in these new age marketing things.



SOME SOCIAL MEDIA PLATFORMS

Mobile

Instagram/Snapchat

Vine

Pc/Laptops

Facebook/Twitter

Linked-in



What all you have in these social networking platforms?

 Personal Profile

 Business Page

 Fan

 Friend

 App

 Like

 Group

 Timeline

 Comment

 Tabs

 News feed

 Edge rank

 Insight.

 Safety(i.e. the secured accounts)

 Edge Rank: is an algorithm used by Facebook to determine where and what post appears - on each individual users 
newsfeed





Classification of social media

 Virality

 Mobile social media and business potential

 Distinction from other media

 Managing social media

 Building "social authority"

 Social media mining



Virality

 Some social media sites have greater virality - defined as a greater 

likelihood that users will reshare content posted (by another user) to their 

social network. Many social media sites provide specific functionality to 

help users re-share content.

 For example:

1. Twitter's retweet button,

2. Pinterest pin or Tumblr's reblog function.

Businesses may have a particular interest in viral marketing; nonprofit 

organisations and activists may have similar interests in virality.

http://en.wikipedia.org/wiki/Twitter
http://en.wikipedia.org/wiki/Tumblr
http://en.wikipedia.org/wiki/Viral_marketing
http://en.wikipedia.org/wiki/Nonprofit_organisation
http://en.wikipedia.org/wiki/Activist


Mobile social media and business 

potential

 Although traditional social media offer a variety of opportunities for 
companies in a wide range of business sectors, Economic Sector mobile 
social media makes use of the location- and time-sensitivity aspects of it in 
order to engage into marketing research, communication, sales 
promotions/discounts, and relationship development/loyalty programs.

 Marketing research:

 Communication: 

 E-Commerce: 

 Sales promotions and discounts

 Relationship development and loyalty programs

http://en.wikipedia.org/wiki/Marketing_research
http://en.wikipedia.org/wiki/Communication
http://en.wikipedia.org/wiki/E-Commerce


Distinction from other media

 E-commerce businesses may refer to social media as consumer-generated 

media (CGM). A common thread running through all definitions of social 

media is a blending of technology and social interaction for the co-

creation of value.

 People obtain information, education, news, and other data from 

electronic and print media. Social media are distinct from industrial or 

traditional media such as newspapers, television, and film as they are 

comparatively inexpensive and accessible. They enable anyone (even 

private individuals) to publish or access information. Industrial media 

generally require significant resources to publish information as in most 

cases the articles go through many revisions before being published.

http://en.wikipedia.org/wiki/E-commerce
http://en.wikipedia.org/wiki/Consumer-generated_media


Managing social media

 There is an increasing trend towards using social media monitoring tools 

that allow marketers to search, track, and analyze conversation on the 

web about their brand or about topics of interest.

 Tools range from free, basic applications to subscription-based, more in-

depth tools.

http://en.wikipedia.org/wiki/Social_media_monitoring


Building social media and vanity 

 It is through this process of "building social authority" that social media 

becomes effective. One of the foundational concepts in social media has 

become that you cannot completely control your message through social 

media but rather you can simply begin to participate in the "conversation" 

expecting that you can achieve a significant influence in that 

conversation.



Social media mining

 Social Media Mining is the process of representing, analyzing, and 

extracting actionable patterns from social media data.

 Social Media Mining, introduces basic concepts and principal algorithms 

suitable for investigating massive social media data;

- It encompasses the tools to formally represent, measure, model, and mine 

meaningful patterns from large-scale social media data.



GLOBAL 

USAGE



Effects of using social media for news 
purposes (a survey)

 Just as television turned a nation of people who listened to media content 
into watchers of media content, the emergence of social media has created a nation of 
media content creators.

 According to 2011 Research data, nearly 80% of American adults are online and nearly 
60% of them use social networking sites.

 More Americans get their news via the Internet than from newspapers or radio, also there 
are three-fourths who say they get news from e-mail or social media sites updates, 
according to a report published by CNN.

 The survey suggests that Facebook and Twitter make news a more participatory 
experience than before as people share news articles and comment on other people's 
posts.

 According to CNN, in 2010 75% of people got their news forwarded through e-mail or 
social media posts, whereas 37% of people shared a news item via Facebook or Twitter.

 Source & For further information - http://en.wikipedia.org/wiki/Social_media



History and memory effects

 News media and television journalism have been instrumental in the shaping of American 
collective memory for much of the twentieth century. Indeed, since the United States' 
colonial era, news media has influenced collective memory and discourse about national 
development and trauma. In many ways, mainstream journalists have maintained an 
authoritative voice as the storytellers of the American past. Their documentary style 
narratives, detailed exposes, and their positions in the present make them prime sources 
for public memory. Specifically, news media journalists have shaped collective memory on 
nearly every major national event – from the deaths of social and political figures to the 
progression of political hopefuls. Journalists provide elaborate descriptions of 
commemorative events in U.S. history and contemporary popular cultural sensations. Many 
Americans learn the significance of historical events and political issues through news 
media, as they are presented on popular news stations.

 However, journalistic influence is growing less important, whereas social networking sites 
such as Facebook, YouTube and Twitter, provide a constant supply of alternative news 
sources for users.

 http://en.wikipedia.org/wiki/Social_media

http://en.wikipedia.org/wiki/Facebook
http://en.wikipedia.org/wiki/Twitter




What is SMO(social media 

optimization)?

 Social media optimization (SMO) is the use of a number of social 

media outlets and communities to generate publicity to increase the 

awareness of a product, brand or event.

 Types of social media involved include social news and bookmarking sites, 

as well as social networking sites, such as Twitter, 

and video and blogging sites such as Youtube and Quora, respectively.

 SMO is similar to search engine optimization in that the goal is to generate 

traffic and awareness for a website.

 In general, social media optimization refers to optimizing a website and its 

content in terms of sharing(the news ,content ,etc.) across social media and 

networking sites.

http://en.wikipedia.org/wiki/Social_media
http://en.wikipedia.org/wiki/Social_bookmarking
http://en.wikipedia.org/wiki/Social_networking_site
http://en.wikipedia.org/wiki/Twitter
http://en.wikipedia.org/wiki/Video
http://en.wikipedia.org/wiki/Blog
http://en.wikipedia.org/wiki/Search_engine_optimization
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